BRAND RATIONALE
The Community Foundation’s new brand
updates the look and clarifies the goals and
objectives of the organization. The three
interlocking pieces of the logomark each
represent a crucial part of our mission:

STIMULATING
PHILANTHROPY–
Capturing philanthropic gifts to the
Foundation and encouraging philanthropic
giving in general

BUILDING A BETTER
COMMUNITY–
Using Foundation resources (philanthropic
gifts as well as intangible assets such as
social, moral, intellectual and reputational
capital) to enhance the quality of life for the
people of Northeast Florida

BUILDING A BETTER
FOUNDATION –
Mastering those practices and activities that
ensure that the Foundation is operating
ethically, effectively and efficiently
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LOGO VARIATIONS

HORIZONTAL LOCKUP VARIATIONS

The Community Foundation’s logo has a variety
of lockups and color versions so that it may fit a
wide range of uses. The tagline should always
be used when space allows (see size guidelines
on the next page).
Full-Color Logo

One-Color Grayscale Logo

HORIZONTAL LOCKUP
The preferred use of The Community
Foundation’s logo is the original horizontal
version, and should be used in all instances
where space allows.

STACKED LOCKUP
One-Color Black Logo

One-Color Reverse Logo

In spaces where the logo will fit better or be
sized larger by using a more vertical format, the
stacked version may be used.

COLOR VARIATIONS
FULL-COLOR LOGO

STACKED LOCKUP VARIATIONS

The preferred use of The Community
Foundation’s logo is the full color version, seen
left, placed on a white background.

ONE-COLOR GRAYSCALE LOGO
For materials that will print in one-color, such as
newspaper ads, the provided grayscale version
of the logo should be used.
Full-Color Logo

One-Color Grayscale Logo

ONE-COLOR BLACK LOGO
In situations when printing gradients is not
possible, such as promotional materials, the
one-color black version should be used.

ONE-COLOR REVERSE LOGO

One-Color Black Logo

The reverse (white) logo should be used in
instances when the logo is placed on a
background color.
One-Color Reverse Logo
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LOGO CLEAR SPACE
AND MINIMUM SIZE

SHADED AREA INDICATES
CLEAR SPACE

Clear space refers to the area around the
logo in which no other elements (such as
imagery, text, or the page edge) may
appear. This frames the logo, allowing it to
breathe visually and preventing the logo
from appearing cramped or cluttered.

SHADED AREA INDICATES
CLEAR SPACE

MINIMUM CLEAR SPACE
The clear space indicated is the minimum.
Whenever possible, allow more than this
amount of clear space.
Minimum clear space is equal to the height
of the “F” in Foundation. Because the clear
space is based on a logo element, it scales
proportionally based on the size/use
of the logo.

1.75”

HOW SMALL CAN I GO?
The logo with tagline should not be used
any smaller than 1.75” wide by .57” tall.
Setting it any smaller compromises the
readability of the text.
In cases where the available space is smaller
than 1.75” wide, the logo without the
tagline may be used.
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.57”

SMALLEST ALLOWABLE LOGO SIZE
WHEN USING TAGLINE

.33”

LOGO WITHOUT TAGLINE USED
WHEN SPACE DOES NOT ALLOW
FOR FULL LOCKUP

1.0”

